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What's the Point?
Aimo and Obiectives of Email Marketing
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Email Marketing is currently the #1 channel for B2B marketers. Why, you ask?
Because! Its affordable, quick, simple, direct and most importantly, its measurable!
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Hard Bounce 4% Association) in 2011 the average ROI for every
$1 spent was
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Click Through _ 13% The 2012 Marketing Channel and Engagement

Benchmark Survey found 63% of respondents

Open _ 24% citied as the channel offering the best ROI.
Deliverable — 84%
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